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Response
Percent
Our institution's main website\_ | | 71.9%
Individual school. college, ) 41.8%
department, or institute webpages 3 '
Alumni office webpages (§ | 58.3%
Independent alumni association
webpages = i
Foundation webpages | | 25.7%
Campaign webpages | | 37.2%
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Online social community webpages | | 17.6%
Links inside em ails< £59.1%
Links inside e-newslefters 51.0%

Separate team or club fundraising
11.4%

websites =

Mainstream online news media E 1.8%
Donation supersites/ listing sites/ 0 1.8%

consumer review sites
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Third-party "giving” websites (e.g.
Network for Good, Just Give, etc.) f— 10.3%

Through self-organized grass roots

supporter groups working informally [ 2.0%
on behalf of the organization
We do not offer any of the above — 9.4%

online donation opportunities
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Links inside plain text emails
Links inside HTML emails
Links inside flash emails

Institution's individual webpages
dedicated to fundraising

Institution’s individual webpages on
which online fundraising appearad
but was not the main focus of the

page
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Response
Percent

| 68.3%

| 73.5%

41.5%

L]

81.7%

51.5%



Solicitations on blogs [H
Solicitations sentvia twitter [

Widgets or charity badges (e.g. on
Facebook or supponers’ websites) E

FPeer-to-peer online fundraising (i.e.

your supporters ask their friends to

L

give)

Text-to-give/mohile giuing@
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1.7%

1.5%

8.7%

22 6%

1.3%



We attempt to renew OFFLINE
donors only through OFFLINE
means

We attempt to renew ONLINE
donors only through ONLINE means

We approach all donors through
online AND offline channels when
we have the necessary contact
information
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15.7%

3.0%

87.1%
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Faceboock
Linkedin
YouTube
LlyvSpace

Twitter
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(a) used for connecting
with constituents
generally

82.7% (383)

55.3% (209)

37.6% (120}

22.0% (B66)

28.2% (87)

(b) used for online
fundraising

1.19%6 (4)
4.1% (13)
2.0% (6)

2.3% (7)

{c) not used for either

connecting or fundraising

15.3% (71)
44.4% (168)
61.4% (196)
TT.7% (233)

71.2% (220)

CSE



Students

Faculty/staff

Alumni

Parents

Other individuals
Foundations
Corporations

Religious organizations

Fundraising consortia and other
arganizations
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46.6%

72.5%

93.9%

70.1%

67.6%

5.4%

10.3%

1.7%

2.2%
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Online donors are ABOUT THE
SAME age, on average

Online donors are ALITTLE
YOUNGER, on average

Online donors are MUCH
YOUMNGER, on average

Online routes are used by BOTH
vounger than average AMND clder
than average donors
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Don't know

17.7%

25.5%

4.3%

65.4%

44.6%



9 : :
9 3 $4
3

9 $4

< (=>-7?(30; ¥4

%& ‘()



>

%
& ()







%& ‘()




! /.

@ A A =%
& (A A = .$
7 A = $

& * (A = 9%
OB * (0 A = 0%

> -2 (= #$

%& ()



%& ‘()




10




.10

%& ‘()




.10

%& ‘()




$4

DO



* O !

D 15 *
= D#..1 00
7 =D |
7 ( ( #
3D0.6! 4! (

C

%& ()



%& ‘()



—
—
—

=S
M
=S






) 2 3/*




%& ‘()

F(

5+%



%& ‘()






!Il
I 2
712 3 4

%& ‘()



) ,

#S % &' P (
J

@ & (
(2 *

? A

> K G-

>- 1 *2

&2 | (*

%& ()



3M



%

2% = =
(2 vt v @ > 0 PQ
Q
< = =
=" (. P? 2 6"R* 2 6S
< = N $ %
& ! " () (* +#- .01
TQ & & = 2003 !
"$PP( 45 (_'2003(
& 7 3 2% 4= & + 1 =
=t e et ) )
& /= 6 7- - -
=';"((( , S B | (R 2) 2) ) )
Q* /| ='  <&HE 6 =
((( "> "Q "< G<?8HQH +>+I' HPO P<'&H&
+ 1 6
7 = ((C_( " U $




